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Marketing Management: A Relationship Approach, Third Edition, takes the unique and innovative approach
of linking relationship marketing to the traditional market planning models that are used by most marketers
today. As globalisation progresses, the need for creating and maintaining off-line and on-line relationships
with the company’ s customers, suppliers, stakeholders and personnel has become increasingly vital in
today’ s business environment.

Now in itsthird edition, this best-selling text bridges the gap between relationship marketing and traditional
marketing, integrating this approach with the process of developing effective marketing plans. Drawing on a
varied and extensive range of international examples, Hollensen demonstrates how companies such as
Zaando, Spotify, Bosch and Hunter Boots make use of relationship marketing theory in order to gain
competitive advantage.

New to this edition:

- Focus on hot topics such as customer value creation & value capture, experiential marketing, on-line
business models, smartphone marketing and social media marketing, plus a chapter on corporate social
responsibility, ensure coverage of the latest and most relevant issues in marketing management.

- New case studiesin every chapter plus video cases, available on the Companion Website at
www.pearsoned.co.uk/hollensen, and linked to each part of the book bring the subject matter vividly to life.

- Striking colour design adds visual interest and helps to illustrate and emphasize key points and concepts.

Marketing Management: A Relationship Approach isinvaluable reading for undergraduates studying
marketing management in their final year or at postgraduate level and to practitioners and those studying for
professional qualifications in marketing management.

About the author

Svend Hollensen is Associate Professor of International Marketing at the University of Southern Denmark
and has worked as a marketing consultant for several international companies and organisations. His other
Pearson Education books include — among others — Global Marketing, Sixth Edition, also published in 2014.
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From reader reviews:
Emily Carey:

Do you have favorite book? When you have, what is your favorite's book? Book is very important thing for
us to learn everything in the world. Each reserve has different aim as well as goal; it means that e-book has
different type. Some people sense enjoy to spend their time to read a book. These are reading whatever they
get because their hobby is actually reading a book. Consider the person who don't like reading through a
book? Sometime, man feel need book once they found difficult problem as well as exercise. Well, probably
you will require this Marketing Management, 3rd edn: A Relationship Approach.

Paul Tirrell:

The book Marketing Management, 3rd edn: A Relationship Approach has alot details on it. So when you
read this book you can get alot of advantage. The book was compiled by the very famous author. M cdougal
makes some research previous to write this book. This kind of book very easy to read you can obtain the
point easily after reading this book.

Robert Cobb:

That reserve can make you to feel relax. This specific book Marketing Management, 3rd edn: A Relationship
Approach was multi-colored and of course has pictures on there. As we know that book Marketing
Management, 3rd edn: A Relationship Approach has many kinds or category. Start from kids until
adolescents. For example Naruto or Investigator Conan you can read and think that you are the character on
there. So, not at all of book tend to be make you bored, any it can make you feel happy, fun and relax. Try to
choose the best book for yourself and try to like reading which.

L ou Whisenhunt:

A lot of e-book has printed but it takes a different approach. Y ou can get it by world wide web on social
media. Y ou can choose the best book for you, science, comedy, novel, or whatever by means of searching
fromit. It isidentified as of book Marketing Management, 3rd edn: A Relationship Approach. Contain your
knowledge by it. Without leaving the printed book, it could possibly add your knowledge and make anyone
happier to read. It is most significant that, you must aware about reserve. It can bring you from one
destination to other place.
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